
The core component of this study is an online survey–conducted twice per year – among N=1,200 randomly 

selected, reliable samples of current and potential sports bettors. For each wave of the survey, we will interview 

n=700 current sports bettors who have gambled

Methodology:

The study includes a telephone survey among N=1,000 adult Canadians in order to identify the current incidence 

and potential future uptake of sports betting. This survey will allow us to accurately calculate the size of the 

current and potential sports betting market, and profile the current and potential players. This survey will gauge 

and track public approval/disapproval for legalizing single event sports wagering amongst the general public, 

capture the reasons behind these attitudes, and test framing/positioning statements in order to identify the 

most effective messages to increase approval for legalization.

For each wave of the study, we will provide a:

Areas of Investigation

· Public approval/disapproval for legalization options of single event sports betting, including reasons 

behind these attitudes.

Over the course of 2 waves of research per year, the study will measure and track a range of attitudes and 

behaviours with respect to sports wagers for the general population.  In addition to this we will also include a 

booster sample of those who have bet on sports in the past 12 month and those who are likely to do so in the 

future. Our study will look into:

Betting money on the outcome of a single sports event is now legal in many U.S. states.  Many other States have 

legislation pending or are looking into legalizing betting on the outcome of single game sporting events.  In 

Canada, bills to amend the law to allow single event sports betting have not made it to a vote in the Senate.  

Another push for a change to sports betting laws is likely eminent in light of the changes in the U.S.

That is why we have launched Sports Betting in Canada – the definitive study covering all aspects of sports 

betting in Canada. Our study will measure and track the size of the current and potential sports betting market 

covering both parlay and single events wagers.  This study will look at the issues behind illegal sports betting and 

whether Canadians support legalizing single event sports wagering in Canada.

The study will explore current and potential sports betting behaviour, concerns with single event sports 

wagering, and how Canadians feel about the current landscape and a change to legislation. We will also explore 

the myths and truths about sports wagering, test the impact of a range of messages/information to frame 

legalization, and provide guidance on how best to position this policy in way that garners the highest levels of 

consumer and public support.

The demographic and geographic characteristics of current and potential sports bettors collected in the 

telephone survey will be used to statistically weight the online samples, to ensure they properly align with the 

actual characteristics of these population segments.

for money in the past 12 months and n=500 potential sports bettors who have gambled for money in the past 2 

years and express an interest in gambling online for money on a single sporting event.

o Generate revenues from increased interest in watching sporting events.

o Protect sports-wagering Canadians from illegal sports bookmakers and organized crime.

o Increase cross-border patronage of sports betting establishments.

o Increase the opportunity to both educate sports-wagering Canadians about responsible gaming 

behaviours and offer assistance and support to those suffering from gambling addiction. 

Both the general population and sports bettor surveys will have appropriate gender, age, and provincial quotas 

in place to ensure that we achieve reliable and representative samples of these populations.  

 

Timelines: Same as I Gaming

Wave 1: September-October 2019 Field  |   December 2019 Report 

Wave 2: June-July 2020 Field   |   August 2020 Report  

Deliverables

· Market size of current and potential sports betting market.

· Among potential sports betting customers, we will measure the types of sports preferred and 

sites/platforms they are likely to engage in.

· Among current and potential sports bettors, we will measure participation (i.e. frequency, amount bet, 

etc.) in a comprehensive range of traditional, online, and potential single event sports wagers.

· Explore potential for different types of single event sports wagers including in game moneyline bets, 

spread betting, over/under, proposition bets, head to head, half bets, in-play bets, etc. 

· Measure the support for government operated sports betting or competitive marketplace that is 

regulated by the government.

· Test a range of positioning statements about legalization in terms of their impact upon player and public 

support.  For example, replacing the illegal market with a regulated legal market can: 

o Deliver economic benefits. 

o Generate revenue for provincial governments.
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Booster samples, across 2 waves per $1,500 n=100

Subscribers can also purchase increased (booster) samples. Pricing for provincial booster samples is specified 

herein – with the price per n=100 covering both waves of research in 2019. Pricing for booster samples among 

specific demographic, attitudinal, or user segments will be determined based upon the incidence of the target 

segment.

Custom Open-Ended Questions $1,200 each

Annual Subscription (2 waves)  $25,000

· PowerPoint-based report of survey findings, including key findings, recommendations, and analysis of 

results among total base and key regional and demographic segments.

Add Pollara and Gaming blurb if possible

Add Richard Leigh-Bennett contact info

· Complimentary in-person presentation.

In addition to the annual subscription, subscribers can purchase proprietary omnibus questions. Pollara will 

design custom questions in consultation with subscribers. Your proprietary omnibus questions and results will 

only be shared with you.

Pricing:

Custom Closed-Ended Questions $800 each

Sports Betting in Canada: Understanding 
the Market and Positioning Policy ChangesBetting money on the outcome of a single 

sports event is now legal in many U.S. states.  

Many other States have legislation pending or 

are looking into legalizing betting on the 

outcome of single game sporting events.  In 

Canada, bills to amend the law to allow single 

event sports betting have not made it to a vote 

in the Senate.  Another push for a change to 

sports betting laws is likely eminent in light of 

the changes in the U.S.

That is why we have launched Sports Betting in Canada – 

the definitive study covering all aspects of sports betting 

in Canada. Our study will measure and track the size of 

the current and potential sports betting market covering 

both parlay and single events wagers.  This study will 

look at the issues behind illegal sports betting and 

whether Canadians support legalizing single event sports 

wagering in Canada.

The study will explore current and potential sports 

betting behaviour, concerns with single event sports 

wagering, and how Canadians feel about the current 

landscape and a change to legislation. We will also 

explore the myths and truths about sports wagering, test 

the impact of a range of messages/information to frame 

legalization, and provide guidance on how best to 

position this policy in way that garners the highest levels 

of consumer and public support.

Over the course of 2 waves of research per year, the 

study will measure and track a range of attitudes and 

behaviours with respect to sports wagers for the general 

population.  In addition to this we will also include a 

booster sample of those who have bet on sports in the 

past 12 month and those who are likely to do so in the 

future. Our study will look into:

Areas of Investigation 

Ÿ Public approval/disapproval for legalization options of 

single event sports betting, including reasons behind 

these attitudes.

Sports Betting in Canada: 
Understanding Player Behaviour and Public Acceptance

  Increase the opportunity to both educate sports-
wagering Canadians about responsible gaming 
behaviours and offer assistance and support to 
those suffering from gambling addiction. 

Ÿ Among current and potential sports bettors, we will 

measure participation (i.e. frequency, amount bet, 

etc.) in a comprehensive range of traditional, online, 

and potential single event sports wagers.

Ÿ Explore potential for different types of single event 

sports wagers including in game moneyline bets, 

spread betting, over/under, proposition bets, head to 

head, half bets, in-play bets, etc. 

  Generate revenue for provincial governments.

  Generate revenues from increased interest in 
watching sporting events.

  Protect sports-wagering Canadians from illegal 
sports bookmakers and organized crime.

Ÿ Market size of current and potential sports betting 

market.

Ÿ Measure the support for government operated 

sports betting or competitive marketplace that is 

regulated by the government.

Ÿ Among potential sports betting customers, we will 

measure the types of sports preferred and 

sites/platforms they are likely to engage in.

Ÿ Test a range of positioning statements about 

legalization in terms of their impact upon player and 

public support.  For example, replacing the illegal 

market with a regulated legal market can: 

  Deliver economic benefits. 

  Increase cross-border patronage of sports betting 
establishments.  

Ÿ We can provide bi-weekly, monthly, bi-monthly, or 

quarterly reporting for each location. The frequency of 

reporting will be dependent upon the size of your 

customer base and your internal needs. 

Ÿ Complimentary quarterly in-person presentations.  

Since 1980, Pollara Strategic Insights has provided our 

clients with what they need: deep understanding, 

bulletproof accuracy, actionable recommendations, and 

insightful ongoing counsel. One of Canada's premier 

research firms, we are a collaborative team of the most 

senior, experienced research project leaders in the 

country – a team that is passionate about helping our 

clients by applying our perspective, hands-on creativity, 

and comprehensive toolbox of industry-leading research 

methodologies and analytical techniques. 

Deliverables

About Pollara

Moment of Truth will provide you with an ongoing, 

tracked assessment of customer experience and 

satisfaction, identifying key strengths to leverage, and key 

areas to improve – and how. We can analyse the results by 

gaming customer type, demographics, day, or time of day.

Ÿ Reporting can be provided via PowerPoint report or a 

continuous online dashboard portal – according to 

your preference.  

Pollara is home to one of Canada's leading lottery and 

gaming research practices. Our team has an extensive 

background in conducting quantitative and qualitative 

research in the sector, including studies focused on issues 

management, brand segmentation, reputation impact, 

charitable gaming, retailer 

Wave 1: September-October 2019 Field  |   

December 2019 Report 

Wave 2: June-July 2020 Field   |   August 2020 Report

Timelines: Same as I Gaming
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Methodology
The study includes a telephone survey among N=1,000 

adult Canadians in order to identify the current 

incidence and potential future uptake of sports betting. 

This survey will allow us to accurately calculate the size 

of the current and potential sports betting market, and 

profile the current and potential players. This survey will 

gauge and track public approval/disapproval for 

legalizing single event sports wagering amongst the 

general public, capture the reasons behind these 

attitudes, and test framing/positioning statements in 

order to identify the most effective messages to increase 

approval for legalization.

The demographic and geographic characteristics of 

current and potential sports bettors collected in the 

telephone survey will be used to statistically weight the 

online samples, to ensure they properly align with the 

actual characteristics of these population segments.

Both the general population and sports bettor surveys 

will have appropriate gender, age, and provincial quotas 

in place to ensure that we achieve reliable and 

representative samples of these populations. 

The core component of this study is an online 

survey–conducted twice per year – among N=1,200 

randomly selected, reliable samples of current and 

potential sports bettors. For each wave of the survey, we 

will interview n=700 current sports bettors who have 

gambled for money in the past 12 months and n=500 

potential sports bettors who have gambled for money in 

the past 2 years and express an interest in gambling 

online for money on a single sporting event.

In addition to the annual subscription, subscribers can 

purchase proprietary omnibus questions. Pollara will 

design custom questions in consultation with 

subscribers. Your proprietary omnibus questions and 

results will only be shared with you.

Ÿ Complimentary in-person presentation.

For each wave of the study, we will provide a:

Subscribers can also purchase increased (booster) 

samples. Pricing for provincial booster samples is 

specified herein – with the price per n=100 covering both 

waves of research in 2019. Pricing for booster samples 

among specific demographic, attitudinal, or user 

segments will be determined based upon the incidence 

of the target segment.

Ÿ PowerPoint-based report of survey findings, including 

key findings, recommendations, and analysis of 

results among total base and key regional and 

demographic segments.

Pricing:

Deliverables

Customer experience, satisfaction, and feedback is best 

captured immediately – in the moment of truth – in 

order to obtain accurate in-the-moment results, and to 

view the results as quickly as possible.  

Our unique feedback tool does this. 

Methodology
Pollara's Moment of Truth identifies your gaming 

customers when they are on your premises or in the 

immediate vicinity, and invites them to participate in a 

short 5-7 minute survey about their experience.

Ÿ How do we do it?  Nine-in-ten Canadians are on a 

social media platform. When they check their social 

media feeds, they leave a geotag within the platform 

that indicates their location. When anyone checks 

their social channels while standing within your 

premise's postal code and/or the immediately 

surrounding postal codes, this will trigger Moment 

of Truth to post an ad in their social media feed 

which invites them to our feedback survey. The 

survey will screen respondents to ensure they are 

recent customers and to identify in which activities 

they engaged. Respondents can complete the 5-7 

minute survey on their mobile or desktop devices. 

Areas of Investigation 
We can customize the survey to best serve your 

research needs and customer experience improvement 

goals. Some key customer experience variables you 

may wish to measure and track include: 

Ÿ Overall Value and Satisfaction: An essential metric 

in measuring and managing the customer 

 

 

 

 

Custom Closed-Ended Questions

Annual Subscriptions (2 Waves) $25,000

$800 each

Custom Open-Ended Questions $1,200 each

Booster samples, across 2 waves

 

 

Sports Betting in Canada: 
Understanding the Market and Positioning Policy Changes

 

 

 

 

 

Canada (Total Sample)
 

Atlantic Provinces   
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300

1,200
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strategic insights

 

Richard Leigh-Bennett
Vice President

613.793.7753

Richardleigh-bennett@pollara.com

www.pollara.com

$1,500 
per n=100
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