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Methodology 5
Online survey of randomly-selected sample of N=2,028 adult (18+) Canadians was conducted from January 11 to
19, 2024.

Reliability: Online samples cannot be assigned a margin of error. As a guideline, a probability sample of N=2,028
carries a margin of error of +2.2%, 19 times out of 20. The margin of error is larger for sub-segments.

The dataset has been weighted according to the most current gender, age, and regional Census data, to ensure
sample reflects actual population of adult Canadians.

Region Numbe(l\"vte)iig’lltr:g;arviews Numb&rnvt::iglmg)rviews Margin of error*

British Columbia 283 254 +6.2%

Alberta 226 204 +6.9%

Manitoba/ Saskatchewan 131 138 + 8.4%

Ontario 788 1012 +3.1%

Quebec 462 282 +5.9%

Atlantic Canada 137 138 + 8.4%

Canada 2,028 2,028 +2.2% )
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Passengers travelling through Pearson
Airport are highly satisfied with their EN
overall experience at the airport
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Thinking about g/our most recent trip through Toronto Pearson Airport, how do you feel about your overall
experience at the airport? (Those who travelled thru Pearson in the past 12 months N=692)



Between half to two-thirds of passengers travelling through Pearson

Airport in the past 12 months are aware of the various digital tools ||l
introduced at the airport

 Overall, 56% have used at least one of these digital tools at Pearson Airport while travelling via Pearson over the past year.

VAR SN COWEGIMIST: AIESITIAR | MAEUsoTE T Aware  Used
DETAILS BUT HAVE NOT USED IT (Past 12M) (Past 90 Days)
Advanced CBSA Declaration for
: ) . 32% 17% 28% 68% 30%
international arriving passengers

Live wait times dashboard 33% 19% 27% 67% 28%
Interactive digital maps 41% 21% 15% 59% 19%

YYZ Express 43% 20% 13% 57% 17%

Mobile Passport Clearance for
travellers destined for the U.S.

43% 18% 17% 57% 19%

Pre-Registration for Vehicle Parking 49% 18% 1% 51% 14%

Below are some tools and initiatives introduced at Toronto Pearson Airport to make traveling easier and faster. Which of these tools are you aware of and/or have used in your recent travels (Those
who travelled thru Toronto Pearson in the past 12 months Jan 2024 N=692). (Used Past 90 days Jan 2024 N=396)



Among those who have used each of these digital tools, the
experience has been positive; eight-in-ten or more say they had a
good experience
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Pre-Registration for Vehicle Parking 79 40% 46% 91%
Advanced Declaration 11% 89%

Interactive Digital maps = 13% L./ 33% 49% 84%

YYZ Express = 14% ‘ 37% 41% 83%

Q How would you rate your experience with using these tools at Toronto Pearson Airport? (Those who have used each tool N=varies)



Majority of travellers say they are likely to use these digital
tools during future travels through Pearson Airport

» Those who have used these tools in the past 12 months are more likely to use them again in the future, and are also more likely than

average to use the other digital tools.

Live wait times dashboard
Advanced Declaration
Interactive Digital maps
Mobile Passport Clearance
YYZ Express

Pre-Registration for Vehicle Parking

DONT KNOW NOT LIKELY AT ALL  NOT VERY LIKELY SOMEWHAT LIKELY VERY LIKELY Li kely
(Very / Somewhat)
LTS % 13% 39% 35% 73%
14% K L 30% 34% 66%
11% R 17% 38% 25% 63%
13% 13% 16% 31% 27% 62%
15% [INEES 20% 34% 19% 53%
15% 32% 18% 20% 15% 37%

Q How likely are you to use these tools during your future travels through Toronto Pearson Airport? (Those who travelled thru Toronto Pearson in the past 12 months N=692)
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